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WITH THE THEME, “Against Fragil-
ity” for the 2017 Spring and Summer 
collection, Anteprima Wirebag’s 
creative director Izumi Ogino was 
strongly inspired by the 1950s 
“dandyism fashion from the (United 
Kingdom’s) royal family.” Young 
women of today, Ogino said—in a 
recent press release—reminded her of 
those who “don’t compete with oth-
ers, but follow (their) hearts’ desires...” 
and those who “cherish (their) inner 
strength and beauty.” 

Ogino’s own inner strength and 
beauty came to life when she was giv-
en the opportunity to start her own 
brand when she was in her “older” 
years of mid-30s. During that time, 
she was working for an Italian brand 
and managing the Far East region. 

When given the chance to launch 
a store in Hong Kong, she decided 

to take on the job and became 
“fearless,” accepting the daunting 
challenge without experience in 
studying design or managing a busi-
ness. Her goal was to develop the 
brand globally and, with help from 
those around her, she was able to 
do so, calling it “Anteprima,” which 
translates as “before debut” in Italian. 

With support from those 
around her, Izumi wanted An-
teprima to pay tribute to those 
who helped the brand’s mission of 
encouraging women of all ages to 
be original and to not be afraid of 
new challenges; to celebrate and 
know that they can take on the 
world—no matter who they are or 
where they come from.

Anteprima is located in Building B, 
Level 1. For more information, 
call 808.924.0808.

Forever Strong
How Anteprima Wirebag got its shape
BY KRISTEN NEMOTO JAY

Clockwise from top:
Anteprima Wirebag's 2017 

Spring and Summer collection 
features prints of polka dots and 

jasmine flowers; portrait
of Izumi Ogino.

R Style Eye on Handbags


